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HOW DO I?
Autografix can also be used for hunting for 
stories about how one brand or media can do 
better than another for certain targets. For this 
type of analysis. The columns are demographics 
and the rows the brans that are being 
explained.

1. Rows - put in all the different social media 
platforms Figure 1

2. Columns - Select the groups Country, Age, 
Gender, Education, Classification and 
Household Income 
Note that in this example there was some labels 
tidying up involved with short titles for some 
and own titles for others where Any was used 
to combine several codes for age and 
education.
Figure 2

3. Resulting crosstab Figure 3

4. Go into Group Charts and leave the default 
chart as a vertical bar Figure 4, but edit the 
settings a bit.

5. Set up the Panel settings as in Figure 5 You 
will then need to select Yes to Separate Target 
Groups and also if using as a Storyfinder, then 
Sort each of the charts into Descending order.

6. Go to the Crosstab interface and run the 
Crosstab and then select the add-on Autografix
icon                  Figure 6.
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7. After selecting the Autografix icon, the 25 charts (one for each column) come out on the dashboard. 
Figure 7. The first four charts shown here are for the first 4 areas :-

8. Use the Settings Menu and Application Settings Figure 8 to select the company template. Figure 8a. 
This will be remembered for next time.  Also you can highlight a particular brand and set the colours. 
Here we highlighted Twitter in Red and set the other social media bars to grey. Figure 8b. 

9. Then hit Export to PPT. Apply Application Colours to keep the red and grey colour Figure 9. 

10.   Then the 25 charts will be all displayed in Powerpoint for you Figure 10. You can see how Twitter 
ranks differently for each country. 
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Within the coding grid of SurveyTime you will find a column called 
GroupName; this section does exactly that, it creates groups. The 
rule of this column is; same group name same chart, different 
group name different chart. This feature allows you to 
personalise how you view your data and in turn build your own 
story.

In this example we will be viewing the difference between 3 types 
of publication reading,  daily, weekly and monthly but we want 
them to be together on the same chart, so the Group Name must 
be the same for both categories.

1. Rows - Add the two types of TV Media Usage HML for TV Time 
Spend and Cable / Satellite TV – Frequency to your rows Figure 1

2. Columns - Select the groups Country, Age, Gender, Education, 
Classification and Household Income (as in the example 
described on page 1) Figure 2

3. Go into the coding grid, Rows tab and highlight the 7 rows and 
then Right Click and select Assign Group Name Figure 3. change 
their ‘GroupName’ to International Publications. Figure 4. You 
will see the name change in the row grid Figure 5 and then in the 
Group Charts tab Figure 6

5. Now select your chart type(s) in the Group Charts you will also 
see that the Group Name has now been changed
Figure 6

6. Set up the Panel settings as described before (on Page 1 Figure 
5). Selecting Yes to Separate Target Groups and Sorting each 
chart into Descending order.

7. Figure 7 shows the Autografix chart with the 3 different 
periods daily, weekly, monthly all in the same chart.

Combine group names
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